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Settings 

 
There are several personal settings that can be changed once you are logged on to 
FPinfomart.ca.  Use the ‘Settings’ menu, located at the bottom-left corner of the home page, to: 
change your display settings, edit your email settings, change your morning email preferences, 
turn alerts on or off, edit your source libraries, or change your password. 

 

 

 
 
 
 
 

Display  
Once you click on ‘Display’ you will be able to: update your settings for duplicate results, specify 
‘Results per Page, hide or show Media Analysis, and change Document Highlighting settings. 
 
Duplicate Results  
Newspapers will often reprint stories submitted to them via newswires or news services. They 
might also supply FPinfomart.ca with more than one edition of their publication. 
 
For this reason, your searches may yield duplicate articles. The ‘Duplicate Results’ feature 
allows you to decide how you would like FPinfomart to handle them.  You may decide to have 
duplicate results grouped together or choose to have all articles listed individually. 
 
 
 
 
 
 
 
 
If you have chosen the ‘I want similar articles to be grouped together in results sets’ option, you 
will see one relevant article – the ‘parent’ article – and a link to ‘similar’ hits. 
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In the previous example, clicking ‘2 similar’ will refresh your screen to the page shown below. 
You will see the original result listed at the top of the screen followed by the similar items listed 
below the line.  

 

 

 

You can also change your Duplicate Results settings by clicking 
‘Show’ in the bottom of the navigation menu located on the right 
hand side of any search results page. 

 

 

 

 

 

 

 

 

 

Results per Page 

By default, FPinfomart.ca will display 10 results per page. If you would prefer to view more 
results on each page, you can select your desired number on the display preferences screen. 
You can choose to view 10, 20, 50, 100, or 200 results per page by using the drop-down menu. 
 
Once you have highlighted your selection, click the ‘Save’ button. 
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Media Analysis  
If you would prefer not to see the Media Analysis information displayed with each result, you 
can hide it by placing a checkmark beside the ‘Hide this extra information from my results’ field.   

 
 
 
 
 
 

 
Media analysis includes Ad Value, Tone, and Circulation.  Ad Value is a dollar figure which 
attempts to quantify the cost of purchasing an advertisement with similar dimensions or 
parameters as the article in question.  It allows the impact of an article to be quantified.  Tone 
ratings use descriptive words within each article to assign a positive, negative, or neutral rating.  
This is useful to assess the impact of an article.  Circulation is the number of copies of the 
publication printed on given day.  It reveals the size of audience the article has reached. 

 

 

 

 
 
 

 
 
 

 


