


A note about these slides…

• Slides with a purple asterisk (*) preceding the 
title are screenshots of items that were 
demonstrated LIVE during the presentation.



Agenda

1. YOUR Social Media Toolkit
2. Product Updates & Feature Review
3. Product Previews
4. Customer Panel4. Customer Panel
5. Prize Draw
6. Q&A
7. Interact with our iPad Roaming Team



YOUR Social 
Media Toolkit



The Social Media Revolution?

• All information now has the potential 
to be social, regardless of medium.

• Social media has changed…
– How we find information.– How we find information.
– The perceived value of information.
– The volume of relevant information available.
– Our desire and ability to share information.
– The tools we use to collect & disseminate

information.



How is FPinfomart Social?

• Social Media = Information Sharing
• FPinfomart Heartbeat (social media monitoring)
• Newsletter Publisher
• Alerts• Alerts
• Intranet Toolkit 

– RSS Feeds
– HTML Homepages

• Shared Folders



The evolution of FPinfomart Is…

� A TOOLKIT to:
– Find
– Collect
– Aggregate
– Analyze
– Disseminate
– And SHARE

…information from all media types, anywhere.



Product UpdatesProduct Updates



FPinfomart Heartbeat

• A complete Social Media Monitoring platform
• Gain insight about your target audience, sentiment and 

geo-demographics.
• Participate in the conversations about your products and 

your brands.your brands.
• Manage workflow, facilitate collaboration, and engage 

with key influencers.
• Measure key metrics around buzz and sentiment
• Identify and engage with key influencers and opinion 

leaders
• Conduct comparisons between competitors and issues, 

and topics



Social Media in the Business World

• Listen
– What are my customers talking about?
– What are my competitors talking about?

• Respond
– Address customer concerns & questions
– Correct misinformation– Correct misinformation

• Inform
– New products, services
– Service issues; recalls; updates

• Engage
– Create community, sense of participation with your brand
– Share interesting information with your audience



Where does Heartbeat fit?

• Heartbeat addresses each of these aspects of 
social media in the business world…



Heartbeat helps you LISTEN

When customers talk about my 
brand, what is the most common 
theme of the conversation?

How important are each of these How important are each of these 
issues to people who mention my 
brand?



Heartbeat helps you LISTEN



Heartbeat helps You RESPOND

Responding to customer service 
mentions on Twitter about my 
brand is my responsibility.



Heartbeat helps You RESPOND



Heartbeat helps you INFORM

I need a way to let our customers 
know about service issues and 
events.

I manage my brand’s Twitter I manage my brand’s Twitter 
account and Facebook page.



Heartbeat helps you INFORM



Heartbeat helps you ENGAGE

I want to participate in the 
conversation about my industry.

I want to make sure our products 
are top-of-mind when people are top-of-mind when people 
express a need.



Heartbeat helps you ENGAGE



Where do I start?

� Begin in the LISTENING phase.
• Who is doing social media well?

– Competitors?
– Celebrities?
– A brand in another industry?– A brand in another industry?

• What do you like about what they’re doing?
– Frequency?
– Content?
– Media used?



Where do I start?

• What are your goals?
– Qualitative

• Watch what our competitors are doing online
• Engage with our customers via social media
• Ensure product discussions about our brand include accurate 

informationinformation
• Make product decisions based on proven customer concerns 

and desires. 

– Quantitative
• Ensure our brand is mentioned in 35% of posts about our 

product category
• Increase visits to our Facebook page by 10% next Quarter



Where do I start?

• What will you need to monitor in order to reach 
the goals you’ve established?
– Brands
– Spokespeople
– Twitter handles (you, competitors, influencers)– Twitter handles (you, competitors, influencers)

• What do you need to know before you engage ?
– Company social media policy
– How you’ll slice and dice your data
– Who will be involved, roles, responsibilities



Where do I start?

• Select a monitoring tool that meets all these 
needs

• Let us help you – Heartbeat is a Managed 
Product
– Includes access to our in-house experts– Includes access to our in-house experts
– Set-up means the product is ready to use



Want to see Heartbeat in action?

• FPinfomart Heartbeat Online Open House
– Complete product demonstration
– Q&A

• Two dates:
– Tuesday, May 17th, 2:00 – 3:00 p.m. ET– Tuesday, May 17th, 2:00 – 3:00 p.m. ET
– Friday, May 27th, 11:30 a.m. – 12:30 p.m. ET

• Register via the Training page on our blog: 
http://blog.fpinfomart.ca/training



Newsletter Publisher

• Tool to disseminate content from FPinfomart to 
your end users by e-mail

• Works with Folders & Profiles
• Recipients do not need to have FPinfomart• Recipients do not need to have FPinfomart

UserID’s
• Customize with your own corporate logo
• Publish at your own desired frequency



Newsletter Publisher – What’s New?

1. More customization options
2. Automated scheduling



Newsletter - Customization

• New options include:
– Fulltext of articles in the e-mail or links only
– Hide “duplicates” from Personal Profile results
– Show/Hide Media Analysis information (tone, ad 

value, circulation)value, circulation)
– Peek highlighting (highlights , none, or headline-only)
– Document highlighting (highlights or none)
– Include or hide empty Folders/Profiles



Newsletter – Automated Scheduling

• Allows a hands-off newsletter to be published
• Works best with well-honed Personal Profiles
• All content in selected Profiles (and/or Folders) 

since last issue sent will be includedsince last issue sent will be included
• Set a primary and optional secondary schedule



*Newsletter - Customization



*Newsletter – Automated Scheduling



Radio Monitoring

• Monitoring of 50 English-language stations
• 24 hours per day, 7 days per week
• Customizable start- and end-times
• Full “transcripts” created via speech-to-text • Full “transcripts” created via speech-to-text 

technology
– Allows content to be online and keyword searchable 

within 30 minutes of broadcast
– Self-service for text and audio clips online, and instant 

download of an MP3 copy



*Radio Monitoring



Broadcast Pricing Plans

• Broadcast is an add-on service
• Two pricing options depending on your usage 

volume
– True transactional – pay per click– True transactional – pay per click
– “Value” plan – pre-purchase bundles of media 

streams at a much lower cost-per-click, with a full 
year to use your purchased package

• Mix-and-match TV and radio plans if needed



Dashboard & Heads Up

• Transformation of search for “what’s happening” 
to “what does it mean?”

• Various metrics available by examining the 
metadata surrounding a results setmetadata surrounding a results set

• Some of this data is already in the Navigators
• Dashboard displays this information in a more 

visual format
• Two displays – Heads Up and Dashboard



Heads Up Display

• Panel of 2 graphs shown at top of:
– Personal Profiles results
– Quick Search results
– Archives search results
– Folder/Clipboard screen

• Graphs are Trend, and Media Mix
• For Media Monitoring, Trend is past 7 days
• For historical content, Trend is monthly for range 

of content.



*Heads Up



Dashboard

• A set series of charts and graphs intended to 
give visual meaning to a set of documents

• Allows you to quickly grasp the overall:
– Trend in content volume
– Trend and make-up of media type within your results
– Trend and make-up of the Tone in your results– Trend and make-up of the Tone in your results
– Geographic origin of your results (Country & within 

Canada)
– Major keywords (topics) represented in your results

• Graphs are clickable to allow drill-down
• Printer-friendly and e-mail are available



* Dashboard



What’s next for Analysis?

• Addition of these new graphs and functionality to 
the Media Analysis Module

• Plus: more to discuss in the Previews section!



Export from Folders

• Export the raw metadata behind your Folder 
contents to Excel or CSV format

• Create your own charts, graphs, reports
• Exported fields include:• Exported fields include:

– Publication name, Title, Byline, Date of publication, 
Region, Media type, Tone, Ad Value, Circulation, a 
link to the article in your Folder, and any Notes 



* Export from Folders



Daily Media Brief

• Attracted to the hands-off appeal of the 
Automated Newsletter but need your articles 
curated?

• Need to gather content from other corners of the 
Web?

• Require a specific format for your Daily Briefing?
• Short on staff, time, or expertise?
� Our Media Monitoring staff will become subject-

matter experts in YOUR business
� A dedicated representative prepares and distributes 

your e-briefing on YOUR required schedule



FP Advisor – Fixed Income

• Formerly available only in print format
• Find both Preferred Shares and Corporate Debt 

belonging to Canadian companies
• Data items include: 

– amounts outstanding – amounts outstanding 
– coupon and yield 
– detailed descriptions of features 
– maturity dates

• Search by specific company, issuer, or filter the 
database using the searchable fields as 
parameters



FP Advisor – Fixed Income

• Includes ratings supplied by Dominion Bond 
Rating Service (DBRS)

• Screen features and export your findings into 
ExcelExcel

• Create saved searches
• Data is updated on a daily basis 



*FP Advisor – Fixed Income



Customer Idea Exchange

• We take all customer feedback very seriously because 
some of our best ideas come from YOU

• An Idea Exchange is a community where you can share 
your suggestions for the product, both with each other, 
and with the FPinfomart development team. and with the FPinfomart development team. 

• Users can see the ideas that others have submitted and 
“vote” on those items that they think would be useful to 
the user population. 

• Allows us to better prioritize our development efforts and 
ensure that FPinfomart is optimally useful to the greatest 
number of people. 



Customer Idea Exchange

• Improves multi-directional communication:
– I can add a status to each idea submitted – such as 

“reviewing;” “scheduled for development;” or 
“implemented” (when a suggestion is completed). 

– I will also be able to indicate if an item will NOT be – I will also be able to indicate if an item will NOT be 
implemented, and if not, give a reason for this. 

– Users will be able to comment on each others’ 
suggestions, adding detail and additional ideas. 



Customer Idea Exchange



Customer Idea Exchange

• A secure community with entry restricted to 
authorized FPinfomart users.

• You’ll need a separate User Name and 
Password to login (your existing FPinfomart Password to login (your existing FPinfomart 
userID won’t work).

• Contact customer service 
(helpdesk@fpinfomart.ca) to request your login!



Product PreviewsProduct Previews



Reach & Ad Value data for Broadcast

• Collecting this data right now
• Should be consolidated and available in the 

product by end of July (or sooner)



Web Feeds

• A bigger, more automated version of our per-
item Import Tool

• Allows you to aggregate content from a variety 
of sources into a single platformof sources into a single platform

• Similar in concept to an online feed reader 
(e.g.Google Reader)

• Creates citation of content item with hyperlink to 
original site



Web Feeds

• Like Import Tool items, use your content 
throughout the site – Folders, Newsletters, 
Analysis

• Content must be available by RSS• Content must be available by RSS



Web Feeds – A Twitter search has 
an RSS feed



Web Feeds – A Google News search 
has an RSS feed



Web Feeds – Most blogs have an 
RSS feed



Web Feeds – online news sites have 
RSS feeds



*Web Feeds



Issues & Tags

• The next level of insight for Personal Profiles
• Group your Profiles based on Issues (e.g. 

Theme or Topic)
• Specify Tags within an Issue to conduct Share of • Specify Tags within an Issue to conduct Share of 

Voice and other analysis by your defined entities



Issues & Tags - Example

• Issue Name:  Smartphones
• Multiple Profiles examining various aspects
• Major players are iPhone, Blackberry, Android, 

and all othersand all others
• Mentions of the following should equal a 

“Blackberry” mention:
– Playbook
– RIM
– Bold 9700
– Etc.



Navigators – what if my entities 
aren’t listed?



Issues & Tags – sample metrics
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Issues & Tags – sample metrics
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Issues & Tags – sample metrics
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Customer PanelCustomer Panel



Our Panelists - Vancouver

• Christopher Ian Bennett
– Director, Corporate Communications, Best Buy

• Megan Johnston• Megan Johnston
– Communications Officer, WorkSafeBC

• Suzan Lee
– Competitive Intelligence Analyst, ICBC



Our Panelists - Calgary

• Susan Dahl
– Information Analyst, Encana

• Al White• Al White
– Senior Director, Sales, FPinfomart

• Lyndsay Thorlacius
– Communications Advisor, Altalink



Our Panelists - Toronto

• Agnese Caruso
– Research Specialist, Tax Services, PwC

• Helen Katz• Helen Katz
– Manager, Finance Library, Ontario Ministry of Finance

• Casian Moscovici
– Vice President, Research, National Public Relations



Our Panelists - Ottawa

• Chris Farley Ratcliffe
– Community Partnership Coordinator, HealthForce

Ontario

• Kirsten Smith
– Librarian, Editorial Research, Postmedia News

• Joanne Souaid
– Research Manager, University of Ottawa



Discussion Points

• What feature of FPinfomart couldn’t you live 
without?

• What’s the biggest information challenge you 
face in your daily work?  (and what do you do face in your daily work?  (and what do you do 
right now to solve it?)

• How has your role in the collection and/or 
dissemination of information changed over 
the past 12 months?



Discussion Points

• Has the type of information people are 
seeking changed over the past year?

• Have you noticed a change in your 
colleagues’ information-seeking behaviourscolleagues’ information-seeking behaviours
since social media has become more 
mainstream?

• If you could outsource one part of your job 
what would it be?



Discussion Points

• Do you use social media?  What for?



Prize DrawPrize Draw



Win…



Q&AQ&A



Questions?  



Keeping up with 
what’s new…



We publish regular updates via…

• FPinfomart Blog
– http://blog.fpinfomart.ca

• Don’t miss a post - subscribe by e-mail or RSS!

• Twitter
– @fpinfomart

• Monthly e-Newsletter
– Contact helpdesk@fpinfomart.ca to subscribe



Closing remarks

• Feedback forms are on the tables
• For more info visit our team of iPad

roamers 
• Thank you for attending• Thank you for attending


