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A note about these slides...

« Slides with a purple asterisk (*) preceding the
title are screenshots of items that were
demonstrated LIVE during the presentation.
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Product Updates & Feature Review
Product Previews

Customer Panel

Prize Draw

Q&A

Interact with our iIPad Roaming Team
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The Social Media Revolution?

 All iInformation now has the potential
to be social, regardless of medium.

e Social media has changed...
— How we find information.
— The perceived value of information.
— The volume of relevant information available.
— Our desire and abillity to share information.

— The tools we use to collect & disseminate
Information.
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How Is FPinfomart Social?

e Soclal Media = Information Sharing
 FPinfomart Heartbeat (social media monitoring)
* Newsletter Publisher

o Alerts

e [ntranet Toolkit
— RSS Feeds
— HTML Homepages

« Shared Folders
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The evolution of FPIinfomart Is...

A TOOLKIT to:
— Find

— Collect

— Aggregate

— Analyze

— Disseminate

— And SHARE

..Information from all media types, anywhere.
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FPinfomart Heartbeat

A complete Social Media Monitoring platform

e Gain insight about your target audience, sentiment and
geo-demographics.

e Participate in the conversations about your products and
your brands.

 Manage workflow, facilitate collaboration, and engage
with key influencers.

 Measure key metrics around buzz and sentiment

 |dentify and engage with key influencers and opinion
leaders

« Conduct comparisons between competitors and issues,

nd topi ——
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Social Media in the Business World

Listen
— What are my customers talking about?
— What are my competitors talking about?

Respond
— Address customer concerns & questions
— Correct misinformation

Inform

— New products, services

— Service issues; recalls; updates

Engage

— Create community, sense of participation with your brand
— Share interesting information with your 3 llence
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Where does Heartbeat fit?

 Heartbeat addresses each of these aspects of
social media in the business world...

FPinfomart.ca HEARTBEAT" A

Intefligence you can count on.
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Heartbeat helps you LISTEN
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Heartbeat helps you LISTEN

Compare

Compare |chi|dren V| |fever V| |side—eﬁects V| |headache V| | V| |reca||s a8
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Heartbeat helps You RESPOND
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Heartbeat helps You RESPOND

»¢ @ShaunBelding

Blog Post Great Customer Sendce from Rogers Wireless - Telecoms, alobally, are rarely applauded for providing grea...

12 Apr 2011 8:35PM on twitter com/Shaun
Toges PggRIE menice Blog Post: Great Customer Service from Rogers Wireless -
Telecoms, globally, are rarely applauded for providing
rea... http:/low.ly/1c9QE2
S @RessyM g _p A 1{ Q
' @hark_Goldberg lol.. ¥When u cancel a Ro 12-Apr-2011 in fuitieresrs
- b d.
[ il eply directly as: | @fpinfamart v |

12 Apr 2011 5:19PM on twitter com/Resse”

Tags: rogers Service B3haunBelding Glad to hear wou had a great service

experience. Qur C3 team appreciates the feedback.

»  @frugalis Post Tweet redeadinks
. ™ #music #freehie Rogers urusic Wireless
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Heartbeat helps you INFORM




Heartbeat helps you INFORM

Your Twitter

@fpinfomart
PI)I 35 Following, 368 Followers,
Toronto, QL it fsasae fpinfomant.ca
sN@ten links 140

FRinfomart: FRinfomart is back online. Our outage was due to a faulty poveer supply at our data center. We apologize
for any inconvenience caused.
1 11-Apr-2011 15:26 PM [*] s

Your Facebook Pages

FPinfomart
3@ fans
1 Facehook Insights

FPinfomart YWe're serving breakfast and yau're invited! hitp:ibit.wiogTHGREJ [blog]
PP] fteall post) Thu, Mar 24, 2011 at 1223 PM EDT




Heartbeat helps you ENGAGE
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Heartbeat helps you ENGAGE

FRinformart Content curation: 5 ways to filter social media's information overload - bitpoirhit fldF ol (statistics)
1 13-Apr-2011 13:29 PM [*] somm

o @migggggz
Can someone ivent clothes that clean themselves? Mo time for laundry

] 19 Apr 2011 1:50PM on twitter comimigogooz

Tags:  wishlist

o @Enduramoms
' i Can someone please imvent a portable device which mimics the feeling of a hot shovwer on my neck and shoulders?
F i'%-u'.‘.fg'_«g?.:.i Ilgh 50 sore there todayl
o 19 Apr 20011 11:04AM on twitter comiEnduramomes &5
Tags: wishlist

e @1913wif

I wish someone would imvent *concentration juice®.
F 19 Apr 2011 2:53PM on twitter.comi1 91 2wil B

Taos:  wishlist

» @shazpaz
Just last my fight with the corned heeftin yvet again - why can't someone imvent something else ather than that silly
o bloody kel
19 Apr 2011 12:45PM on twitter comizhazpaz L ]
Taos:  wishlist




Where do | start?

Begin in the LISTENING phase.

 Who is doing social media well?
— Competitors?
— Celebrities?
— A brand in another industry?

e What do you like about what they’re doing?
— Frequency?
— Content?
— Media used?

Your Social Media Toolkit l@“
Fmert.m|L-: akfast Series | o= (@0 008 (0.0 |[P)

rrrrrrrrrrrrrrrrrrrrrrrrrrrrr



Where do | start?

 What are your goals?

— Qualitative
« Watch what our competitors are doing online
* Engage with our customers via social media

» Ensure product discussions about our brand include accurate
iInformation

» Make product decisions based on proven customer concerns
and desires.

— Quantitative

* Ensure our brand is mentioned in 35% of posts about our
product category

* Increase visits to our Facebook page by 10% next Quarter
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Where do | start?

 What will you need to monitor in order to reach
the goals you've established?
— Brands
— Spokespeople
— Twitter handles (you, competitors, influencers)

 What do you need to know before you engage ?
— Company social media policy
— How you'’ll slice and dice your data
— Who will be involved, roles, responsibilities
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Where do | start?

Select a monitoring tool that meets all these
needs

* Let us help you — Heartbeat is a Managed
Product

— Includes access to our in-house experts
— Set-up means the product is ready to use

Finfomartca HEARTBEAT V-

intefligence you can count on.
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Want to see Heartbeat in action?

 FPinfomart Heartbeat Online Open House
— Complete product demonstration
— Q&A
e Two dates:
— Tuesday, May 17t, 2:00 — 3:00 p.m. ET
— Friday, May 27t 11:30 a.m. — 12:30 p.m. ET

e Register via the Training page on our blog:
http://blog.fpinfomart.ca/training

1@%‘“‘? " FPnfomart.ca EQEJJE
Your Social Media Toolkit l@u N
B fmrt.i:a| eakfast Series | o bla e !\_:l

rrrrrrrrrrrrrrrrrrrrrrrrrrrrr




Newsletter Publisher

e Tool to disseminate content from FPinfomart to
your end users by e-malil

 \Works with Folders & Profiles

e Recipients do not need to have FPinfomart
UserlD’s

e Customize with your own corporate logo
* Publish at your own desired frequency
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Newsletter Publisher — What's New?

1. More customization options
2. Automated scheduling

@ﬁ " FPnfomart.ca Eﬁg-ﬂﬁ

Your Social Media Toolkit |6ID'
B fmrt.i:a|l:: aktast Series | = (@07, 928 (0.0 [P)

........................




Newsletter - Customization

 New options include:
— Fulltext of articles in the e-mail or links only
— Hide “duplicates” from Personal Profile results

— Show/Hide Media Analysis information (tone, ad
value, circulation)

— Peek highlighting (highlights , none, or headline-only)
— Document highlighting (highlights _or none)
— Include or hide empty Folders/Profiles

Your Social Media Toolkt
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Newsletter — Automated Scheduling

* Allows a hands-off newsletter to be published
 Works best with well-hnoned Personal Profiles

* All content in selected Profiles (and/or Folders)
since last issue sent will be included

e Set a primary and optional secondary schedule
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Newsletter - Customization

MNewsletter Publisher - Format Options
Customer Service Newsletter

hadify your nevwsletter's format and display options here
Saved Folders (zaved or zhared)

Customer Service Newsletter O avien Fiu folder
D Bank Financials
Content [ cClients ¢Shared by Jenniter Stein)

yiauld you like full documents included in your newesletter, or only peeks with links to documentzy )
D Coke vz, Pepsi (Shared by wou)

O Competitive Inteligence
Carporate Mews

@ Summary of resutts, with links to articles
D Full atticles, with table of conterts

Duplicate Results Customer Service Clips
Some searches may return similar or duplicate tems. How wwould yvou like these tems handled? [F Irteresting Mews
@I weant duplicate tems to be removed from results, where possible D nike
DI weant all temsz, including duplicates, to be included in my neswsletter [ radio maonitoring Crema
D Revenue Canada (Shared by Jennifer Stein)
Media Analysis
O fest

Media Analysis information (Ad Value, Circulation, and Tone) can be shown with peeks and documents

@ Showy Media Analysiz information, where availahle [ vancouver Pmpics

Q Hide Media Analysis information Personal Profiles
O apprerticeshi
Peek Highlighting 0 F'_F're ICesnIpE
Howy weauldd you like matching search terms to be highlighted in your search results (ie. peeks)? Avian Flu & Hint
@) wart keywords in contest, highlighted [ Blackberry
() weant the lead paragraph only, with no highlighting 0] crea
] ) .
1 dont wart any lead or snippet text at all, only headlines Customer Service Articles
D E-Readers
Document Highlighting D G20

Howy seould yau like matching search terms ta be highlighted in your document”? (Only affects fultext newsletters)
(%) | wwart keywords highlighted
OI don't want keywords highlighted

D Gadgets - Qur company news
D Gizmos - our competition

D Jargan & buzzwaords

[T mike

[ Radio Dema - Creative

[ Radic Dema - tradtionsl

D Reshak

D Starbucks

| MEWT == || canceL THeNTgEiee you can Count or.

Empty Folders
Do you weant emnpty falders [ profiles with no results to be included in your nessezletter?

@I don't want empty folders ta be included
DI weant all falders to be included, even if they are empty

==
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Newsletter — Automated Scheduling

Newsletter Publisher - Schedule
Modify vour newsletter's scheduling options here

If vou enable automated delivery nowe, your first neswsletter will include results from today onvwards

Customer Service Newsletter

Automated Delivery
Enable automated generation and delivery of this newsletter

Primary Schedule
Day | Monday - Friday W | Time |9 am * | [all timez Eastern)

Secondary Schedule (optional)

Day | Sat & Sun v|Time [11am v |

| save || canceL |

L
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Radio Monitoring

e Monitoring of 50 English-language stations
e 24 hours per day, 7 days per week
e Customizable start- and end-times

 Full “transcripts” created via speech-to-text
technology

— Allows content to be online and keyword searchable
within 30 minutes of broadcast

— Self-service for text and audio clips online, and instant
download of an MP3 copy

Your Social Media Toolkt
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Radio Monitoring

DOCUMENT TOOLS
@m ELPrinter Friendly
HPCF Cutput

ALL NEWS RADIO [FAdd To Clipboard

- . [ErSave To Folder
Radio Transcript [EDownload MP3
G50 Mewws - Toronto EE-rmail

Broadcast Date: Tuesdsy April 12 2011
Clip Start: 914am ET
Clip Length: 3 minutes

Y1d4am ET

time now for the sixty news market minute brought to you by many like neutral fund business center mar lie in the bank of canada's policy
statements is the one that investors are reacting to this moming's central bank to in the expected with the overnight lending rate in as much
as it made no change to bat at one percent even it has maved up a however the | expectation on full economic output six manths previously |
a faster than forecast to the middle of twenty twelve and | basically saying the twenty eleven growth farecast 1s going to be up to two point
nine percent this year for g. d. p. so that is a positive for the economic strength out to the negative though the bank canada's saying that to
the canadian dallar does poze a head wind at risk against the recavery here so |, have to wander what that means for interest rate valuations
in the short and medium term the canadian dollar is taking this to mean city she goes for rate policy and the looting is down a third of a sat
at fort of course cents abaove

S15am ET

futures right from the get go this morming about continues as in the futures down seven points dow futures down fitty five international
markets week all morning price for oil low point of the day down ninety four sense of one await ninety eight hold steady at fourteen sixty
eight tennis sober up twenty two cents at forty dollars eighty four cents at the business center by couple succeeding still ahead on six
eighty news grows on sports tell everything went wrong in the final three innings for the blue jays this is succeeding news caring here from
right off looking for a new riders in the spring the all new chewy cruz is getting rave reviews it's filled with cutting edge to act teachers i'd like
cannective eating and has the last you'll run we can danner bags in a story price of only sixty four for five plus taxes it's the perfect catch far

Arvivare Amd laantu Aand bvaine cal Afthe Aanline v lilba e deat rave Fae A dact dviua thovedao Aamd wae thn raremlivmantara fiffnan dallare fae wno




Broadcast Pricing Plans

e Broadcast Is an add-on service
e Two pricing options depending on your usage
volume

— True transactional — pay per click

— “Value” plan — pre-purchase bundles of media
streams at a much lower cost-per-click, with a full
year to use your purchased package

 Mix-and-match TV and radio plans if needed
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Dashboard & Heads Up

« Transformation of search for “what’s happening”
to “what does it mean?”

« Various metrics available by examining the
metadata surrounding a results set

« Some of this data is already in the Navigators

e Dashboard displays this information in a more
visual format

 Two displays — Heads Up and Dashboard
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Heads Up Display

« Panel of 2 graphs shown at top of:
— Personal Profiles results
— Quick Search results
— Archives search results
— Folder/Clipboard screen

 Graphs are Trend, and Media Mix
* For Media Monitoring, Trend Is past 7 days

« For historical content, Trend is monthly for range
of content.

Your Social Media Toolkt
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Heads Up

Juick Search Results

Guick Search searches recent newws for your wword or phrase.

blackberry HezDs UP DASHBOARD MODIFY

1-71 of 71 results

Trend
1 :'D s
149
75
50
25
6%
ru‘.h.;u-' 30 Mar 31 Apr 1 Apr 2 Apr 3 Apr 4 Apr &

Media Mix

17%

-
W

Il Frint
B Wires
Onling
Il Blogs
B Social

Il Broadcast

O SELECTED All Mone | Print | | Ermail | PoF || Pecks | | clip| [Save o

] Charge Anywhere update turns Mexus S into full-on mobile payment terminal

.thoze already familiar with the space, vou'll knovwy that this very company already has applications out far the iPhone,
BlackBerry and Android devices, but all of those obwviously require a credit card swiping mechanizm to be connected.
(192 wards)

Byling: PRODSGINEBLOGSIMG SO [Darren hurph)

Enwadget - Fri har 25 2011, 10:24pm ET

Tane: mm

LIRrIM shares plunge 11% as PlayBook debut nears

TOROMTORezearch In Motion iz facing skeptical investors unsure the BlackBerry maker can pull off a difficult transition as it

Loromizes strono arowth from & tablet and operating svstem fewye have seen, Shares . (FIF weords)

Date
+ Fri Mar 25 »
mares

Media

Prirt (63
Wires (17
online (111
Blogs (21)
Broadoast (4)
mare:s




Dashboard

* A set series of charts and graphs intended to
give visual meaning to a set of documents

* Allows you to quickly grasp the overall:
— Trend in content volume
— Trend and make-up of media type within your results
— Trend and make-up of the Tone in your results

— Geographic origin of your results (Country & within
Canada)

— Major keywords (topics) represented in your results
e Graphs are clickable to allow drill-down

* Printer-friendly and e-mail are available
Y FPnfomart.ca Eﬁgdﬁ
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Dashboard

mnfomart.ca

Quick Search - Dashboard

blackberry
Activity
Trend
100
75 35 Results Today
i 361 Past 7 Days
War 30 Mar 31 Apr i Apr 2 Apr 3 Aprd Apr &
Media Mix
Media Mix Trend Media Mix

0 —=
Mar 30 Mar 31 Apr 1 Apr2 Apr3 Apr 4 Apr &
Tone
Tone Trend Tone
50
44%-
—
375 pee SRS
— . 7 I Posiive
25 Neutral
il W Negative
125 -
Mar 30 Mar 31 Apr i Apr2 Apr 3 Aprd Apr§
Geography
World Canada

v [
gy M Canada British Columbia -
P " g o states
M United Kingdom Albsrtz -
International ckaichenan .

Newfoundland -

Topic Cloud

s blackberry playbook srad cooper Canada piamne sucner Elizabeth |1

Google in motion intellectual ventures Lonson meant raspberry Microsot Mike Stewart
wotorola Nancy Cooper Nathan Myhrvold wew vork Nokia Norma Reld worh america WYSE  Ontaria

queen elizabeth i risk factors samsung Stephen Harper stress level Taonta truer sense USA vancouver
Verizon



What's next for Analysis?

« Addition of these new graphs and functionality to
the Media Analysis Module

e Plus: more to discuss In the Previews section!
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Export from Folders

e EXxport the raw metadata behind your Folder
contents to Excel or CSV format

 Create your own charts, graphs, reports

e EXxported fields include:

— Publication name, Title, Byline, Date of publication,
Region, Media type, Tone, Ad Value, Circulation, a
link to the article in your Folder, and any Notes

Your Social Media Toolkt
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Export from Folders

Saved Folders

I Folder: Avian Flu folder (29 iterns)

|

CREATE FOLDER

MEDLA ANALYSIS

tems in saved folders are kept until you remove them, subject to limitations of the copyright haolders

Avian Flu folder DasHEOARD SETTIMGS ANALYZE EMPTY DELETE RSS  ALERTS IMPORT | EXPORT

First of 89 results

L

[Iclose to Home

...zeen a Common Book hefore and they wwere just 20 excited even the teenagers Religious Liam Mind becausze of appear the kids want | nike they want a anything that

name hrandon here these kids were happy 1o have a fifteen Paid Condo that was put together no matter ...

CBC Radio One - Moncton - Tue Mow 16 2010, 2:30pm ET - 10 rintes
Tone:

Expired: Thu Dec Saved Folder - Export

Citation data can nowe be exparted from saved folders.

our Folder, Motes.

wright and redistribution policies apply in accordance with your subscription agreement. Please see our Terms of Usze for more details.

Your export file will contain the following columns: Publication name, Title, Byline, Date of publication, Region, Media type, Tone, Ad Yalue, Circulation, a link to the article

@ PE] ple EdR Wew Ireert Fomst Tools Dats  Window  Help
'iJE It i AR A" NEEETEE WA A A e, e A | x4 2] Iﬂ*}mw-.g!:m| "D'InEiEl;Qi%l'}x;‘!H ==
HCel Torm iig g ¥ g 2y K 2 By @3 | ¥4 Reply with changes... End Reve !
At - #& Publication
A | B ¢ [ © [ € T F [ @ 3 S e ]
@61 1 |Publication lTItIe Byline Date Region Media Tone Ad Value  Circulation Link Note

e format | 2 [CBC Radio One - MonctiClose to Home 2010-11-16 Mew Brungwick Broadcast  Mewtral # 0 link

3 |CBC Radio One - Saint . Radio Transcipt M10-11-16 Mew Brunswick Broadcast  Meutral # 0 link
4 |can.com CQantas grounds Airbus fleet sfter mic CHN Wire Staff  2010-11-04 United States  Online IMagative $ 0 link Please read - very impol
5 |can.com Woting underway in UK general electiRichard Allen Gree 20100506 United States  Online Negatve L) 0 link Thiz 1= 3 must-read - wo

6 |Channel M Vancouver  Bollywood Blyd 010-1-18 Brtish Columbia Broadeast  Positive 0 0 link

| 7 |OMNIZ Toronto Let's Make a Deal 2010-01-18  Ontario Broadcast | Positive 21| 0 link

8 |Sporishet East Sportenat Connacted 2010:01-18  Mational Broadcast | Positive $ 0 link

I!Spnnsmel Wiiast Sportznet Connectad M1001-18 Mational Broadeast  Positive t21] 0 link

10 |RC Mencton La Fosse aux lionnes 0100118 Mew Brunswick Broadeast | Mawtral 0 0 link

1 |RDI Le Réseau de linforr ROI en direct 010-01-18  Cluebec Broadcast  Meutral 1] 0 link

BC Yancouver CBC News Now 2010-01-16  Brtish Columbia Broadcast  Positive £°1) 0 link

C Moncton Pyramide 2010-01-18  New Brunswick Broadcast  Mewtral $ 0 link

T Vancouver Canada AM 2010-01-18  Britizh Columbia Broadcast | Poszitive 0 0 link

QS Gatineau Shioww du rmatin 2010-01-18  Cuebec Broadcast  Mewtral 1 0 ink

TOS Quebec Shiow du matin 2010:01-18 Cuebec Broadcast  Mewtral 0 0 link

Global Edmonton Moming Mews 20100118 Alberta Broadcast  Positive 0 0 link

|RC Moncton LUnion fait |z force 10-01-18 New Brunswick  Broadeast  Mewtral L] 0 link

19 |CBC Calgary CBC News MNow 2010-1-18 Alberta Broadcast | Positive # 0 link

| 20 |CTY Calgary Canada AM 2010-01-18  Alberta Broadcast  Positive 21| 0 link

| 21 |RC Moncton C'esl g3 la vie 20100116 New Brunswick Broadcast | Mewtral t:1] 0 link

22 |The Daily Courier (Kelow 2 Kelowna rinks off to provinciale 2010-01-18 British Columbia Print Metral §1,181 73,432 |ink

ESpudsNd Wifast Sportsnet Connected 20100118 Mational Broadeast  Positive 0 0 link

24 ifhe Diaily News (Kamloo Folk, Olsen 1-1 at playdawns 010116 British Columbia Pring Positive §207 13,155 link




Daily Media Brief

o Attracted to the hands-off appeal of the
Automated Newsletter but need your articles
curated?

 Need to gather content from other corners of the
Web?

e Require a specific format for your Daily Briefing?
e Short on staff, time, or expertise?

Our Media Monitoring staff will become subject-
matter experts in YOUR business

A dedicated representative prepares and distributes
your e-briefing on YOUR required, sehedule
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FP Advisor — Fixed Income

» Formerly available only in print format

* Find both Preferred Shares and Corporate Debt
nelonging to Canadian companies

e Data items include:

— amounts outstanding

— coupon and yield

— detailed descriptions of features
— maturity dates

e Search by specific company, issuer, or filter the
database using the searchable fields as
parameters
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FP Advisor — Fixed Income

 Includes ratings supplied by Dominion Bond
Rating Service (DBRS)

e Screen features and export your findings into
Excel

e Create saved searches
e Data Is updated on a daily basis
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FP Advisor — Fixed Income
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Customer ldea Exchange

 We take all customer feedback very seriously because
some of our best ideas come from YOU

 An Ildea Exchange is a community where you can share
your suggestions for the product, both with each other,
and with the FPinfomart development team.

e Users can see the ideas that others have submitted and
“vote” on those items that they think would be useful to
the user population.

* Allows us to better prioritize our development efforts and
ensure that FPinfomart is optimally useful to the greatest
number of people.



Customer ldea Exchange

* Improves multi-directional communication:

— | can add a status to each idea submitted — such as
“reviewing;” “scheduled for development;” or
“Iimplemented” (when a suggestion is completed).

— | will also be able to indicate if an item will NOT be
Implemented, and if not, give a reason for this.

— Users will be able to comment on each others’
suggestions, adding detail and additional ideas.



Customer Idea Exchange




Customer ldea Exchange

e A secure community with entry restricted to
authorized FPinfomart users.

e You'll need a separate User Name and
Password to login (your existing FPinfomart
userlD won’t work).

« Contact customer service
(helpdesk@fpinfomart.ca) to request your login!




Product Previews




Reach & Ad Value data for Broadcast

e Collecting this data right now

e Should be consolidated and available in the
product by end of July (or sooner)
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Web Feeds

e A bigger, more automated version of our per-
item Import Tool

* Allows you to aggregate content from a variety
of sources into a single platform

e Similar in concept to an online feed reader
(e.g.Google Reader)

e Creates citation of content item with hyperlink to
original site



Web Feeds

* Like Import Tool items, use your content
throughout the site — Folders, Newsletters,

Analysis
e Content must be available by RSS



Web Feeds — A Twitter search has

an RSS feed



Web Feeds — A Google News search

has an RSS feed



Web Feeds — Most blogs have an

RSS feed



Web Feeds — online news sites have

RSS feeds



Web Feeds



Issues & Tags

e The next level of insight for Personal Profiles

« Group your Profiles based on Issues (e.g.
Theme or Topic)

o Specify Tags within an Issue to conduct Share of
Voice and other analysis by your defined entities



Issues & Tags - Example

e |ssue Name: Smartphones
« Multiple Profiles examining various aspects

 Major players are iPhone, Blackberry, Android,
and all others

* Mentions of the following should equal a
“Blackberry” mention:
— Playbook
— RIM
— Bold 9700
— Etc.




Navigators — what if my entities

aren't listed?



Issues & Tags — sample metrics
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Issues & Tags — sample metrics
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Issues & Tags — sample metrics

100

90 -

80 -

70 -

60

50 -

40 -

30 -

20 -

10 -

Smartphones:

Sentiment Analysis

iPhone Blackberry

Android

Other

Neutral
E Negative
H Positive




Customer Panel




Our Panelists - Vancouver

e Christopher lan Bennett
— Director, Corporate Communications, Best Buy

 Megan Johnston
— Communications Officer, WorkSafeBC

e Suzan Lee
— Competitive Intelligence Analyst, ICBC



Our Panelists - Calgary

e Susan Dahl
— Information Analyst, Encana

e Al White
— Senior Director, Sales, FPinfomart

* Lyndsay Thorlacius
— Communications Advisor, Altalink



Our Panelists - Toronto

 Agnese Caruso
— Research Specialist, Tax Services, PwWC

 Helen Katz
— Manager, Finance Library, Ontario Ministry of Finance

e Caslian Moscovicli
— Vice President, Research, National Public Relations



Our Panelists - Ottawa

e Chris Farley Ratcliffe

— Community Partnership Coordinator, HealthForce
Ontario

e Kirsten Smith
— Librarian, Editorial Research, Postmedia News

e Joanne Souaid
— Research Manager, University of Ottawa



Discussion Points

 What feature of FPinfomart couldn’t you live
without?

 What's the biggest information challenge you

face in your daily work? (and what do you do
right now to solve it?)

e How has your role In the collection and/or

dissemination of information changed over
the past 12 months?




Discussion Points

e Has the type of information people are
seeking changed over the past year?

 Have you noticed a change in your
colleagues’ information-seeking behaviours
since soclal media has become more

mainstream?

* |f you could outsource one part of your job
what would it be?




Discussion Points

Do you use social media? What for?




Prize Draw










Questions?



Keeping up with

what's new...




We publish regular updates via...

 FPinfomart Blog

— http://blog.fpinfomart.ca
* Don’t miss a post - subscribe by e-mail or RSS!

o Twitter
— @fpinfomart

 Monthly e-Newsletter
— Contact helpdesk@fpinfomart.ca to subscribe




Closing remarks

e Feedback forms are on the tables

e For more info visit our team of IPad
roamers

e Thank you for attending



