


JENNIFER STEIN



Agenda

1. The Information (Re)Cycle

2. Product Updates

a) Changes since last year

b) Content Update

3. Product Previews

4. Custom Media Analysis

5. Pre-event survey results

6. Prize Draw

7. Q&A

NOTE:  Slide titles showing a green asterisk ( *) indicate that 
this feature was demonstrated live during the prese ntation.  
Screenshots of these features are provided here for  your 
reference.
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Product Updates



Product Update:  Changes & New Features

1. FAST Search engine & associated 

features/changes

2. Radio Monitoring

3. Import Tool

4. Newsletter Publisher

5. Article Placement Images

6. Integrated TV and News results

7. New TV navigation & pricing



FAST Search engine & associated 
features/changes

•Single-column results format

•Right-column navigation menu

•Keyword-in-context in results

•Tag cloud & Trend Graph

•Expert Search in Personal Profiles & Quick Search

•Did You Mean

•Feature Highlight:  Navigators



* FAST Search engine feature highlight:  
Navigators



Radio Monitoring

• 30 Canadian stations

• News programs monitored daily

• Professionally-created summary notes available in FPinfomart 4-6 
hours after broadcast

• Order full-text transcripts, or audio clips on an as-needed basis

• Summaries integrated into your search results

• BUT – Don’t get too attached to this format… exciting 
improvements coming soon!



Radio Monitoring



Import Tool

•Centralize access to any online content into your Folders 

•Incorporate into your Newsletters, Media Analysis Reports, & other 
monitoring activities 

•Easy-to-use bookmarklet, or Import form

•Any content with a URL can be described

•“Create your own” Peek, with automatic linking to the original content



* Import Tool



* Import Tool



* Import Tool



Newsletter Publisher

•Tool to disseminate content from FPinfomart to your end users

•Works with Folders

•Recipients do not need to have FPinfomart UserID’s

•We use IP-authentication for security

•Customize with your own corporate logo

•Publish at your own desired frequency

•Easy-to-use

•New:

•Sort order of articles

•Include full text of articles within the newsletter



* Newsletter Publisher
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Article Placement Images

•For select newspapers, view a thumbnail image of the full page on which 
the article you are reading was printed. 

•Provide visual context to the article you are reading :

•where on a page an article was placed; 

•the size of the headline and/or font used; 

•the placement of images within the story; the proximity to other
articles on the page; 

•the presence of any advertisements on that page.

•Images are large enough to obtain the information listed above, but are 
not intended to be large enough to read the text of the articles



Article Placement Images

Article Placement images currently available for:

•Calgary Herald 
•Edmonton Journal 
•The Globe & Mail 
•Hamilton Spectator 
•Montreal Gazette 
•National Post 
•Ottawa Citizen 
•Regina Leader Post 
•Saskatoon Star Phoenix 
•Toronto Star 
•Vancouver Province 
•Vancouver Sun 
•Victoria Times Colonist 
•Windsor Star



Article Placement Images



Integrated TV and News results

•Formerly needed to check “News” results and “TV” results separately 
(separate searches, separate Profiles

•Now integrate all results into a single search set

•Faster

•More complete cross-media perspective

•Source selection allows you to customize inclusion or exclusion of 
content types

•Media Type navigator allows at-a-glance media break-out and 
narrowing of results



* Integrated TV and News results



New TV navigation & pricing

• Focus is on reducing the number of clicks to reach each function, 
AND to simplify pricing

• Transactional model is a change for our flat-fee subscribers

• Three possible (chargeable) actions, each with the same cost:

1. View (combined) transcript + video clip

2. Share a clip with colleagues (30-day expiry)

3. Download a (permanent) copy to your PC

• These items do not have to be done in sequence

• Also new:  save TV “Peeks” to Folders for no charge



Product Update:  Content

1. Twitter; Canadian MP Tweets

2. BBC Monitoring

3. Video Blogs

4. Seven additional TV Channels

5. Canadian Who’s Who



Twitter; Canadian MP Tweets

•Twitter becoming a more important part of media monitoring

•We now carry over 340 Twitter feeds

•Formerly mixed in with Blogs – now in separate category for easier 
location

•Also added:  Tweets from Canadian MP’s

•59 different MP’s

•English & French



Canadian MP Tweets - sample



BBC Monitoring

•Provides news and information based on monitoring of TV, radio, 
press, internet and news agency sources worldwide.

•Insightful and reliable coverage of political, economic, security and 
media news.

•Shows not only what the media are reporting but how they are 
telling the story.

•Data is divided into 11 geographic areas plus an Alert & Media 
group.

•Rapid transcription, collation and distribution of this information 
makes BBC Monitoring a valuable resource which is used by 
governments, NGOs, analysts, academics, multi-nationals, 
journalists and individuals worldwide.



Video Blogs

•Over 100 video blogs, with associated transcript

•Searchable and integrated into your search results

•Titles from a broad range of topics, such as:

•Technology – (Google Privacy Channel; commandN.tv)

•Business – (3BL Media; Prendismo)

•Financial – (OptionMonster; The Wall Street Geek)

•News - (ShadowTV; Dateline)

•Politics – (White House Video Press Releases; The Young Turks)

•And more…



Seven additional TV Channels

•Now offer a total of 83 channels, since we added:

•CBC Edmonton

•RDI (Le Réseau de l’information)

•RC (Radio Canada) Edmonton

•RC Moncton

•RC Vancouver

•RC Winnipeg

•CPAC



Canadian Who’s Who

• Database contains biographical sketches on over 13,000 Canadians

• Precise information on distinctions, degrees, names of kinship, 
occupations and professional history for these individuals

• There are generally two ways to use the Canadian Who’s Who:

1. You are researching a particular individual who’s name you 
already know.

2. You are looking to create a list of individuals who meet a set of 
specific criteria.



* Canadian Who’s Who



Product Previews



Product Previews

1. Automated Newsletter
2. New TV platform 
3. New 24/7 radio monitoring
4. Deep Canwest Newspaper archives
5. Social Media Monitoring



Automated Newsletter

•Uses the features & functions of the existing Newsletter Publisher

•Allows you to set an automated publishing schedule

•Daily or weekly

•Time of day

•Select Personal Profiles, Managed Profiles, or Folders to include

•Can create multiple Newsletters, with different recipients



Upcoming TV Monitoring improvements 

•Customize start- and end-points for video (shorter or longer)

•Cross 10-minute clip barrier

•New file formats will be available for Download:

•WMV (Plays in Windows Media Player)

•MPEG (Plays in Quicktime, etc.)



New 24/7 radio monitoring

•Several upgrades from existing platform:

•Monitoring will be 24/7

•Full auto-generated transcripts and audio clips available for self-
service within FPinfomart

•Increase monitored stations from 30 to 50

•Select start- and end-point for audio clips



* New 24/7 radio monitoring



* New 24/7 radio monitoring



Deep Canwest Newspaper archives

•One of Google’s many digitization projects includes Archival 
newspapers, formerly available only on Microfilm

•We’ve partnered with Google to scan the entire archive of 
Canwest papers

•Ottawa Citizen and Montreal Gazette are complete, back to the 
late 1800’s through the start of the FPinfomart digital archive (mid 
1980’s)

•Will be searchable from within the FPinfomart Archive product



Deep Canwest Newspaper archives via 
Google



Deep Canwest Newspaper archives via 
Google



Social Media Monitoring

•Social Media Monitoring Concept was highlighted last year

•Introducing FPinfomart Heartbeat

•Free trial begins this week! 

•Look for the Social Media Monitoring section in your 
navigation menu



Introducing FPinfomart Heartbeat

• Business Intelligence for social media
• Gain insight about your target audience, sentiment and 

geo-demographics.
• Participate in the conversations about your products and 

your brands.
• Organize conversations, manage workflow, facilitate 

collaboration, and engage with key influencers.
• Measure key metrics around buzz and sentiment
• Identify and engage with key influencers and opinion 

leaders
• Conduct comparisons between competitors and issues, 

and topics



Introducing FPinfomart Heartbeat

• Features Include:
– Real time data
– Global & Multi-lingual
– Text Analytics
– Comparisons & trends
– Spam-free
– Geodemographics
– Automated Sentiment
– Influencer identification



Introducing FPinfomart Heartbeat
*
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Custom Media Analysis



Custom Media Analysis

•A premium service provided by FPinfomart 

•Involves the creation of an analytical report to measure media coverage as 
specified by a client.

•Date range, type of media, topics, and scope of coverage are defined 
during a detailed intake interview.

•Select your desired areas of measurement which may include data points 
such as hits by medium; tone by geography; ad value by date; entity 
mention counts, and more.

•More in-depth reports can also include qualitative analysis such as the 
identification of trends and emerging issues, strengthened with data 
surrounding these findings.

•Costs for Custom Media Analysis are quoted after a personalized 
consultation with our in-house experts.

•See samples at the demo stations after the presentation



Pre-Event Survey 
Results
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Research
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Research
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Redistribute
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Rehash
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The FPinfomart 
Blog & Twitter



A brief moment of self-promotion…

“Intelligence You Can Count on” - The Official FPinfo mart Blog

http://blog.fpinfomart.ca

•Product updates
•Content additions
•Tips, Tricks, & Tutorials
•Training schedules
•Sponsorship & Events
•Interesting articles
•Fun & more!
•3-5 posts per week / 1-2 Tweets per day

FPinfomart on Twitter 

@FPinfomart (http://www.twitter.com/fpinfomart)

FPinfomart on YouTube

http://www.youtube.com/user/FPinfomart 
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WIN a Sony Reader



Closing Remarks
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